S o
. e

T
Sy et
R e )
7 TSRS




Clarity Diamonds are Exceptional

Our single growth process technology, allows Clarity diamonds to
performabove all others, by growing free of growth lines and
graining. The as grown materialis natural in color, with no post
growth treatment, adding to the optimal brilliance of the stone. Clarity
represents the finest quality diamond in the lab-grown market.

All diamonds are American grown, GIA certified, F+ color, VS2-IF,
1.50ct+, and cut to the finest standards in a single, state-of-the-art
facility.

Clarity Diamond will distribute in an exclusive manner, supporting our
partners sales performance through a comprehensive approach.



The Brand Story

In August 2022, Plasmability LLLC announced that it
entered into a strategic partnership with the HRA
Group to cut, polish and distribute its lab-grown
diamonds exclusively through HRA.

The basis for this alliance is rooted in the companies
shared passion for being market leaders in product
development and manufacturing excellence. In this
collaboration, Plasmability will grow premium CVD
lab-grown rough diamonds and HRA will exclusively
cut, polish and distribute Plasmability's diamonds into
the market under Clarity Diamond.




The Brand Story:

Plasmability / Clarity Diamond (Austin, TX)

IN 2010, we started a company to
develop semiconductor manufacturing
equipment products,

INn 2012 we made the leap to making equipment
for CVD diamond production, then on to making
the diamonds themselves.

Our building is filled with scientists and engineers.
Our team is made up of Ph.D.s, M.S. engineers
and software designers, and top technicians in
production, process technology, and finance,

We are committed to producing the most
beautiful, largest lab-grown diamonds that can be
oroduced, and we ll keep innovating and making
our diamonds better because that's what we've
invested in, and frankly, that's how we're wired.






The Brand Story:
HRA Group (Vancouver, BC)

The HRA Group's story began over 40 years ago when its
founders iImmigrated to Canada.

The HRA Group has since expanded into a global
business which spans the entire diamond supply chain,
from rough trading, rough diamond manufacturing,
polished diamonds and diamond jewelry to jewelry retail.

Headquartered in Vancouver, Canada and have offices
and factories all over the world. Our team takes pride in
their ability to challenge themselves to find new solutions
to address the changing needs of our industry and
partners.

The HRA Group has a particular interest and focus on
iInnovation and technology in the diamond industry.




Brand Values & How We Present Qurselves

Brand Values Attitude Reputation

Ociglelle Respectful Honest ‘
Motivational Hardworking Socially Responsible
Problem Solving Innovative

Our goalis to be astransparent as our customers expect, andthen some.
In fact, that's what we mean by "Clarity’ Diamond! Our commitment to
responsibility is entirely clear.



Our Voice is Respectful and Transparent

We Value Living Right: That means respecting our employees
and treating them well, taking care of the environment, being
an honest and transparent business partner and becoming a
trusted supplier to our clients. In short, we think doing good is
good business.

Our goalisto Always be True to our Core Values in every
touch point with our business partners, our employees and our
customers. Our core values are to be candid, motivational,
hardworking, problem-solving experts in the diamond industry.

Responsibility is a Journey and creating a responsible
business requires a lot of focus and effort. Responsibility
encompasses a vast array of social, human rights, and
environmental issues. We are looking at every aspect of our
business and always asking questions. If there's one thing we've
learned, it's that responsibility is a journey, and not a destination.




Social Responsibility

In order to reduce environmental impact, we invest in power
alternatives, thoughtfully manage production, and monitor and
manage waste, working toward carbon-free status. We are
focused on:

« Producing product with concern for human and
environmental well-being

« Responsible management of power, water, chemicals, and
waste materials

How does our environmental impact compare with the
average for the lab-grown market?

In our Austin foundry, the power we use is close to 50% carbon-
free, mostly wind, some solar, a little bit of hydro-electric. So, it
1SNt 100% yet — but our goal is to be completely carbon-free.
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What is a Lab-Grown Diamond?

A lab-grown diamondis a gem that is identical in
chemical compositionto a mined diamond, but which
was grown in a laboratory environment, rather than
mined from the earth.

Lab-grown diamonds are real diamonds in every way! In
fact, in 2018 the Federal Trade Commission (FTC) ruled
that "A diamond is a diamond, no matter whether it Is
grown in a lab or comes out of the ground.”’



The Growth Process

There are two distinct manufacturing processes used to grow
diamondsin a lab: HPHT and CVD.

HPHT (High Pressure High Temperature) is the older of the
two processes, around since the 1950s. In HPHT, a small
amount of graphite is subjected to extreme temperatures and
pressures, which replicates the extreme heat and pressure
conditions deep inside the earth that cause diamonds to form,

The second and more recent method is termed CVD
(Chemical Vapor Deposition). Thisis a vacuum deposition
method that is often used in the semiconductor industry to
produce thin films. The diamond CVD technigue was first
Investigated over 30 years ago, but it is only within the last
decade that the technology had improvedto the point where
very high-qguality diamond can be formed,




From left to right: lab-grown CVD rough diamond, lab-grown HPHT
rough diamond, and natural rough diamond




Clarity Diamonds are Grown via the CVD Process

INn CVD, athin slice of diamond — called a seed — Is placed
INn a sealed chamber,

A carbon-rich gas mixture Is then introduced into the
chamber, and the gas is ionized into a plasma with
microwave energy, heating the gas to over 3000°C.

The chemistry created in the plasma along with the high
temperature, releases carbon atoms that adhere to the
crystal structure of the diamond seed and replicate it.

This growth method allows for our diamonds to be cut into
multiple fancy shapes and rounds.

The roughis removed from the chamber and sent to HRA
for finishing.




Why is Our CVD Growing
Process Different?

SINGLE GROWTH

Production happens without any interruptions, so the
product grows free of visible growth lines, providing
for optimal brilliance in our diamonds.

« Typical CVDis grownin a multi step, start stop
process. This is done to increase the size of the
stone but also creates unavoidable growth
lines within the diamond. Once the growth
stops and then restarts, the conditions that the

DiamondView Imaging provided evidence of CVD
growth. Image by Billie Pui Lai Law.

I I I I r".’ ; 7 < w ) d . I". )
crystal was originally growingin change. N A "7 NV & SRSz AL L
Sy a O S Snbe i
' ' i B e A o Lo g et g ln |
This change in conditions, leaves a growth P& Nos, 22 ;:',& N RPN SN LS
interface and visible inclusions can form within T orye Sk /1 V \\\ ""'_j- V (\\, y 4\';\,‘\\,
these interfaces. These growth lines and ¥ - R

iInclusions negatively impact the light
performance of the diamond.



Why is Our CVD Growing
Process Different?

AS GROWN

All Clarity Diamonds are "As Grown". This means they
have no post treatment to improve the color of the
diamond.

* The standard CVD diamond is grown in multiple layers
at the highest growth rate possible. The diamonds
produced using this method, often result in color
grades that are subpar,

* Thediamonds are then subjected to HPHT treatment,
to iImprove the color. The color can be improved up
to three grades with this treatment.



Why Do Our Diamonds
Outperform Others?

SINGLE GROWTH AS GROWN

The Single Growth As Grown Process allows us
to grow larger, brighter, more beautiful diamonds
free from any post growth treatment and visible
growth lines.

The path of light return mimics a natural diamond
since it also grows without interruption.

The lack of obstructions within the stone and
superior cutting allow for maximum performance










Clarity

DIAMOND

We hope you enjoy your Clarity
Diamond. Our diamonds are cut
to the finest standards In our
state-of-the-art manufacturing
facility and are top in color and
clarity. Included below are the
characteristics that make this

diamond uniquely yours
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Marketing Images
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Clarity Diamond Selling Points

O1

American Grown
Diamonds available directly
fromthe source

02

Single Growth

No visible graining or growth
lines which allows for maximum
luster and scintillation

O3

As Grown
Natural in color, no post growth
treatment

O4

All diamonds will be F+ in color
and VS2+in clarity, 3EX quality
on rounds and VG+ on fancies

05

All diamond cutting takes place
in a state-of-the-art
manufacturing facility

O6

Superior Diamond Cutting
Hearts and arrows rounds and
premium cut fancies

o7

Diamonds are GIA certified and
a Clarity Diamond selling card Is
included with each diamond.

O8

Alldiamond girdles are
engraved with LG, Clarity, and
respective certificated number






THE MVEye’s Core 3.0 LGD Consumer Segments

Segment One: In the Know

25-38-year-old Millennials already aware
of LGDs via media or friends; Includes
multiple ethnicities and nontraditional

_ couples.
' When communicating with this consumer
segment, successful retailers focus on
sustainability, social responsibility, price-
to-value equation; romance the stone but
explain the tech as well.

& 0 THE MVEye's research estimates that 70%
of consumers in this segment are likely to
purchase LGD jewelry.
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THE MVEye’s Core 3.5 LGD Consumer Segments
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Segment Two: In the Dark

25-38-year-old Millennials who have
never heard of LGDs butare easily
convinced to learn more; includes
multiple ethnicities and nontraditional

couples.
When communicating with this consumer

segment, successful retailers focus on
education and telling the LGD (tech) story
along with the price-to-value equation.

THE MVEye's research estimates that
70% of consumers in this segment are
likely to purchase LGD jewelry.
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THE MVEye’s Core 3.0 LGD Consumer Segments

Segment Three: Upgraders

. 55 and older consumers seeking to upgrade
~ their engagement ring; little prior knowledge
of LGD but motivated to upgrade to a /arger

diamond.

When communicating with this consumer
segment, successful retailers focus on
budget, size and the reward they deserve for
years of raising a family and other hard work
in their lifetimes.

THE MVEye's research estimates that 55%
of consumers in this segment are likely to
purchase LGD jewelry.
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THE NIV Lve S Core 3.0 LGD Consumer Segments
‘ o Ry B Segment 3.5: SPF

Self Purchasing Females (all
ages). THE MVEye's research
estimates that 63% of
consumers are embracing
fashion LGD jewelry.*
Moving beyond bridal, most

B successful retailers are seeking
rapid expansion into diamond
jewelry basics...studs, solitaire
pendants, etc.

Designers and luxury brands
see LGD fine fashion jewelry as
a significant growth
opportunity.

2 Will be higher when more CVD melee arrives
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https://claritydiamond.com/
mailto:bhoward@hragroup.com
https://www.facebook.com/ClarityDiamondJewelry/
https://www.instagram.com/claritydiamondjewelry/
https://www.linkedin.com/company/clarity-diamond/

et
UL s e T e S
<

- Y WSS




	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30

